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1. CLIENT COMPOSITION 

 
The following statistical report presents a summary of newly enrolled clients in the fourteen CSS program 
delivery Sites from April 1st, 2019 to March 31st, 2020. The total number of clients that entered the 
program in the 2019/2020 fiscal year is 5,028. The data in this report reflects CSS National Program case 
management tools and iCARE data fields. 
 
Table 1.1: National Statistics for New Clients 

CSS ς National Summary 

New GAR Clients Served Singles Families Individuals 

Calgary 144 89 544 

Fredericton 39 29 176 

Halifax 50 80 432 

Hamilton 104 98 553 

Kitchener 38 78 413 

London 99 91 547 

Moncton 13 11 81 

Ottawa 116 95 559 

Regina 14 16 121 

Saskatoon 7 25 158 

St. John's 48 34 189 

Thunder Bay 44 19 127 

Toronto 172 112 584 

Windsor 55 94 544 

Total Cases &  Individuals Served: 
943 871 

5028 
1814 

* Family cases refer to number of households that contain more than one individual 
 
 
The following table shows the composition of cases across all Sites. Single cases make up 50% of all cases 
across all Sites, and 37% of all cases have a family size ranging from 2-6 individuals.  
 
Table 1.2: Case Composition ς Types of Cases- comparative 
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Single Cases 62% 57% 38% 51% 33% 52% 54% 55% 47% 22% 59% 70% 61% 37% 50% 

Case with 2-3 
Clients 

15% 15% 18% 18% 18% 12% 8% 15% 7% 16% 17% 11% 22% 16% 15% 
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Case with 4-6 
Clients 

15% 21% 36% 20% 36% 25% 17% 20% 17% 25% 20% 16% 15% 28% 22% 

Case with 7-9 
Clients 

8% 4% 6% 8% 13% 11% 21% 10% 23% 31% 5% 3% 2% 19% 12% 

Case with more 
than 9 Clients 

0% 3% 2% 1% 0% 0% 0% 0% 7% 6% 0% 0% 0% 1% 1% 

 
 
The following table displays the percentage of clients across all Sites that have indicated they have family 
or friends living in Canada: 39% have at least a friend of family member in Canada. 
 

Table: 1.2.1 Clients with Social Support in Canada  

Social Support in 
Canada 

C
a
lg

a
ry 

F
re

d
e

ri
ct

o
n 

H
a

lif
a

x 

H
a

m
ilt

o
n 

K
itc

h
e
n

e
r 

L
o

n
d

o
n 

M
o

n
ct

o
n
 

O
tt
a

w
a 

R
e

g
in

a 

S
a

sk
a

to
o

n 

S
t.
 J

o
h
n

's 

T
h

u
n
d

e
r 

B
a
y 

T
o

ro
n

to
 

W
in

d
so

r 

A
ve

ra
g
e

: 

Have family/friend in 
Canada 

60% 18% 39% 51% 55% 52% 19% 68% 19% 36% 21% 6% 40% 55% 39% 

Don't have 
family/friend in 
Canada 

40% 82% 61% 49% 45% 48% 81% 32% 81% 64% 79% 94% 60% 45% 61% 

 
 

The following table indicates the number of clients with secondary migration status in each site. 
Secondary Migration Status refers to clients who have left their original destination and moved to another 
location within Canada. The table displays άƛƴōƻǳƴŘέ ŎƭƛŜƴǘǎ and the number by city and country of origin. 
511 clients in total were recorded as secondary migrants. 
 
Table 1.3: Number of clients with Secondary Migration Status  

Secondary Migration Status 
Comparative of CSS Sites 

Receiving 
Site  

# of SM 
Clients 

Initial City  Country of Origin 

Hamilton 106 
Mississauga, Hamilton, London, Moncton, Montréal, Ottawa, 
Prince Albert, Sherbrooke, Thunder Bay, Toronto 

Syria, Chad, Congo(Dem.), Cuba, 
Egypt, El Salvador, Indonesia, 
Lebanon, Pakistan, Rwanda, Somalia, 
Sudan, Yemen 

Calgary 101 

Halifax, Brooks, Edmonton, Kenora, Kitchener, Medicine Hat, 
Moncton, Moose Jaw, Ottawa, Red Deer, Regina - provincial 
capital, Saint John, Saskatoon - largest city, Sault Ste. Marie, 
Thunder Bay, Vancouver, Winnipeg 

Congo(Dem.), Eritrea, Ethiopia, 
Iran, Somalia, South Africa, Sudan, 
Syria, Uganda 

London 94 
Winnipeg, Kingston, London, Mississauga, Moncton, Toronto, 
Vancouver, Windsor 

Iraq, Colombia, Congo(Dem.), 
Guatemala, Honduras, Stateless, 
Sudan, Syria, Uganda 
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Kitchener 66 
Fredericton, Kitchener, Moncton, St. John's, Toronto, 
Vancouver, Windsor 

Somalia, Eritrea, Ethiopia, Iraq, 
Lebanon, Myanmar, Sudan, Syria 

Ottawa 48 
Hamilton, Fredericton, Lethbridge, Regina - provincial capital, 
Saskatoon - largest city, St. John's, Thunder Bay, Vancouver, 
Whitehorse 

El Salvador, Congo(Rep.), Gambia, 
Iraq, Rwanda, Somalia, Syria, Uganda 

Toronto 45 Edmonton, Hamilton, Montréal, Toronto 
Syria, Afghanistan, Eritrea, Indonesia, 
Iran, Iraq, Lebanon, Mexico, 
Myanmar, Somalia, Turkey, Uganda 

Halifax 30 
Saint-Hyacinthe, Charlottetown, Montréal, Saint-Hyacinthe, St. 
John's 

Syria, Somalia 

Fredericton 12 Mississauga, Moncton, Saint John Somalia, Mexico, Syria 

Regina 6 NA Uganda, Somalia, Ethiopia 

Moncton 1 NA Tanzania 

St. John's 1 Kitchener Sudan 

Thunder 
Bay 

1 NA Iran 

Total 511   

 
 

2. CLIENT DEMOGRAPHICS  

The following table shows the top 10 primary languages spoken by all new clients across all Sites received 
in the 2019-2020 fiscal year. Arabic is ranked as the top language group, representing 67% of new clients 
in the program. This high rate of Arabic speakers reflects continuation of the arrivals of Syrian refugees.  
 
  Table 2.1: Linguistic Profile of Clients  
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Arabic 334 78 308 344 267 374 29 384 51 64 131 57 294 283 2998 67% 

Somali 63 49 40 107 47 30 0 38 43 23 0 22 43 89 594 13% 

Swahili 20 16 11 25 8 22 12 41 7 24 20 0 3 6 215 5% 

Tigrigna 18 4 5 7 37 0 0 1 7 2 15 19 11 9 135 3% 

Kurdish 6 2 13 0 14 43 0 12 0 5 0 8 11 10 124 3% 

Farsi-
Persian 

5 1 0 7 0 6 0 0 0 0 0 1 96 1 117 3% 

Dari 10 0 14 5 0 22 0 0 1 1 0 0 30 7 90 2% 

Chaldean 0 0 0 7 0 0 0 0 0 0 5 0 0 71 83 2% 

French 5 1 1 3 0 0 11 16 0 5 2 0 15 0 59 1% 

English 5 0 2 0 1 1 6 20 0 0 2 0 18 0 55 1% 
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The following table includes a summary of the English language skills (self-identified) of all new clients 18 
years of age and older in each Site. 32% of new clients are not able to communicate in English, and 62% 
are able to communicate in English between a minimum to moderate ability. Only 6% of new clients are 
fluent in English.  
 

Table 2.1.1: English Language Skills  

English Level 
18+ 
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None 42% 30% 29% 40% 55% 37% 33% 42% 17% 14% 0% 31% 47% 32% 

Minimum 39% 46% 46% 36% 32% 48% 48% 35% 57% 47% 73% 42% 43% 46% 

Moderate 14% 13% 20% 17% 8% 12% 15% 15% 20% 20% 27% 17% 9% 16% 

Fluent 4% 10% 5% 6% 6% 3% 5% 7% 7% 18% 0% 9% 2% 6% 

 
 
As shown below in Graph 2.1.2, 25% of GAR clients (18+) that indicated their English level as Moderate 
or Fluent have post-secondary education (College diploma, Trade school graduate, university degree, or 
postgraduate). 25% are high school graduated, while 38% reached grade 11 or less. 
 

Graph 2.1.2: English Language Skills 
 

 

No education 
records available, 

4%

No formal 
education, 

8%

Grade 11 or less, 
38%

High school 
graduate, 

25%

post-secondary 
education , 25%

None, 32%

Minimum, 
45%

Moderate 
& Fluent, 

23%
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The following table includes a summary of the French language skills (self-identified) of all new clients 18 
years of age and older in each Site. 87% of new clients are not able to communicate in French, and 9% are 
able to communicate in French between a minimum to moderate ability. Only 4% of new clients are fluent 
in French. 
 

Table 2.1.3: French Language Skills 

French Level 
18+ 
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None 89% 88% 81% 90% 98% 88% 53% 79% 100% 79% 100% 96% 94% 87% 

Minimum 7% 3% 14% 6% 0% 9% 18% 5% 0% 11% 0% 2% 4% 6% 

Moderate 2% 2% 4% 2% 1% 2% 15% 6% 0% 1% 0% 0% 2% 3% 

Fluent 2% 8% 0% 3% 1% 2% 15% 9% 0% 9% 0% 2% 0% 4% 

 
 
The following table shows the top 10 countries of origin for all new clients across all Sites. Syria is ranked 
as the top country of origin, representing (50%) of new clients in the program, followed by Somalia (13%) 
and Iraq (12%).  
 
  Table 2.2: Country of Origin of Clients  

Client Country 
of Origin 
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SYRIA 242 60 245 256 241 293 10 317 29 46 81 39 106 255 2220 50% 

SOMALIA 68 48 40 90 44 32 0 41 35 23 2 23 50 95 591 13% 

IRAQ 17 2 6 43 22 104 2 63 0 0 20 4 164 102 549 12% 

SUDAN 51 11 66 33 19 16 17 11 7 21 21 17 7 21 318 7% 

CONGO(DEM.) 21 12 30 19 6 28 15 0 0 39 19 5 10 15 219 5% 

ERITREA 45 5 5 4 39 0 0 4 17 9 15 18 22 9 192 4% 

AFGHANISTAN 10 0 14 5 1 21 0 8 1 1 1 0 59 5 126 3% 

ETHIOPIA 41 6 9 0 19 0 6 0 6 0 1 0 8 0 96 2% 

IRAN 5 1 0 3 0 7 0 0 0 0 0 1 68 2 87 2% 

CONGO(REP.) 0 3 1 1 0 0 0 50 6 0 1 0 1 0 63 1% 
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The following table displays the top 10 countries of birth for all new clients across all Sites. Syrian-born 
clients represent the largest portion of clients at 45%, followed by clients born in Iraq at 12% and clients 
born in Somalia at 11%.  
 
  Table 2.3: Country of Birth of Clients  

Client Country 
of Birth 
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SYRIA 210 44 244 227 212 293 10 261 26 43 71 37 105 206 1989 45% 

IRAQ 17 4 6 42 22 103 2 56 0 0 14 1 156 98 521 12% 

SOMALIA 45 39 40 64 44 32 0 28 30 17 2 19 50 62 472 11% 

SUDAN 38 10 65 26 23 15 11 11 5 13 21 12 7 12 269 6% 

CONGO(DEM.) 17 3 31 18 4 27 14 0 0 27 18 5 11 11 186 4% 

ERITREA 32 5 5 5 30 0 3 3 7 7 15 18 22 6 158 4% 

ETHIOPIA 34 10 9 3 16 0 4 6 13 10 1 0 8 19 133 3% 

AFGHANISTAN 10 0 14 5 0 19 0 8 1 1 1 0 59 4 122 3% 

IRAN 5 1 0 3 0 7 0 1 0 0 0 1 71 2 91 2% 

LEBANON 23 2 1 8 13 0 0 21 0 3 4 0 0 14 89 2% 

 
 
The following table shows the top 10 countries of last residence and usually where clients are processed 
for resettlement in Canada. Lebanon is ranked as the top country of last residence representing 26% of 
new clients in the program, followed by Turkey (21%) and Jordan (17%). 
 
  Table 2.4: Country of Last Residence of Clients  

Client Country 
of Last 

Residence C
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LEBANON 156 18 88 143 101 86 6 128 1 33 33 12 81 139 1025 26% 

TURKEY 30 19 46 77 67 117 0 106 9 1 13 1 231 117 834 21% 

JORDAN 67 13 67 74 69 116 3 111 11 14 21 0 15 91 672 17% 

KENYA 68 14 32 75 29 21 1 22 9 16 4 10 30 8 339 8% 

ETHIOPIA 25 35 16 9 19 3 6 20 36 35 0 0 11 50 265 7% 

LIBYA 38 9 45 15 15 15 9 8 18 0 6 4 8 19 209 5% 

EGYPT 29 9 23 51 11 25 0 14 2 0 13 7 6 6 196 5% 

UGANDA 3 13 11 28 9 3 8 37 0 5 6 9 12 16 160 4% 

INDONESIA 15 1 12 6 7 41 0 8 6 0 2 8 34 9 149 4% 

IRAQ 7 6 15 0 4 36 6 4 0 5 28 21 9 4 145 3% 
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The following table shows the age composition of all new clients across Sites. 40% of all clients are 25 and 
above years of age. Youth comprise 26%, and children comprise 34% of all new clients.  
As the number of children younger than 12 years old is quite high, the need for daycare is crucial in order 
for adults to pursue whatever activities. 
 
  Table 2.5: Age Composition of Clients  

Age Group 
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Children 
(0-12) 

152 65 145 182 159 194 32 198 41 63 51 37 142 227 1688 34% 

Youth 
(13-24) 

162 47 114 161 85 145 20 133 41 48 56 30 154 131 1327 26% 

Adult (25+) 230 64 173 209 169 208 29 228 39 47 82 60 288 186 2012 40% 

Total #s 544 176 432 552 413 547 81 559 121 158 189 127 584 544 5027 100% 

 
 
The following table displays the previous living conditions of all new clients across Sites prior to 
resettlement as government assisted refugees. 64% of new clients lived in urban areas, while only 7% 
lived in rural communities. 26% of new clients are received from refugee camps.  
 
  Table 2.6: Previous Living Conditions of Clients  

Living 
Condition 
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Urban 378 98 319 363 264 83 38 556 57 65 100 101 544 263 3229 64% 

Refugee 
Camp 

67 71 103 128 79 435 31 3 64 86 57 21 38 144 1327 26% 

Rural 34 7 10 60 68 29 4 0 0 6 9 0 1 135 363 7% 

Data not 
provided 

65 0 0 2 2 0 8 0 0 1 23 5 1 2 109 2% 

Total #s 544 176 432 553 413 547 81 559 121 158 189 127 584 544 5028 100% 

 
 
The following table displays the education levels of clients who are 18 and over by gender. 14% of new 
clients reported having no formal education. A large portion of clients (43%) have completed primary to 
some secondary education, and 9% of clients have completed secondary school. Approximately 8% of 
clients have completed post-secondary education ranging from trade schools to post graduate. 
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Table 2.7: Level of education:  

Level of 
Education 
(18+) G
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No formal 
education 

female 24 14 23 19 19 20 3 19 6 13 18 8 25 20 231 9% 

male 9 3 11 9 6 8 3 8 4 4 10 4 33 9 121 5% 

Total 33 17 34 28 25 28 6 27 10 17 28 12 58 29 352 14% 

Grade 11 or 
less 

female 63 13 13 80 57 38 2 69 19 18 9 15 4 84 484 19% 

male 104 27 21 78 69 77 3 82 17 21 8 13 1 95 616 24% 

Total 167 40 34 158 126 115 5 151 36 39 17 28 5 179 1100 43% 

High school 
graduate 

female 17 5 1 16 5 5 0 21 3 0 3 3 1 11 91 4% 

male 22 12 6 16 6 11 3 29 3 2 14 5 2 10 141 5% 

Total 39 17 7 32 11 16 3 50 6 2 17 8 3 21 232 9% 

Trade School 
Graduate 

female 0 1 0 0 1 2 1 1 0 0 0 0 0 2 8 0% 

male 2 1 3 0 2 2 0 1 0 0 1 0 0 1 13 1% 

Total 2 2 3 0 3 4 1 2 0 0 1 0 0 3 21 1% 

College 
Diploma / 
University 
Degree 

female 22 4 4 15 10 2 0 9 0 1 2 2 1 3 75 3% 

male 24 5 4 14 6 5 1 11 6 1 4 0 3 2 86 3% 

Total 46 9 8 29 16 7 1 20 6 2 6 2 4 5 161 6% 

Post 
graduate 

female 0 0 0 0 0 0 0 5 1 0 1 0 0 1 8 0% 

male 1 0 1 1 4 1 0 5 3 0 1 0 0 1 18 1% 

Total 1 0 1 1 4 1 0 10 4 0 2 0 0 2 26 1% 

Unknown 

female 7 0 68 16 6 56 10 16 1 4 19 4 123 0 330 13% 

male 11 0 69 11 15 25 11 12 0 2 20 17 171 0 364 14% 

Total 18 0 137 27 21 81 21 28 1 6 39 21 294 0 694 27% 

Grand Total:   612 170 448 550 412 504 74 576 126 132 220 142 728 478 2586 100% 
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Graph 2.7.1: Level of education:  
 

 
 
 
The following chart shows the top 10 work skills and previous occupations held by newly enrolled clients 
in the 2019-2020 fiscal year over the age of 18 by gender within the sites. This is an optional demographic 
field and therefore many clients do not share this information. 
 
Table 2.8: Primary Work Skills for Clients 18+ 
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GARs 

Labour 
female 7 1 1 8 4 14 0 7 0 0 0 1 1 9 53 

male 49 8 14 26 35 84 0 29 1 2 0 4 0 51 303 

Homemake
r 

female 33 0 1 43 35 84 0 47 10 16 1 9 0 63 342 

male 0 0 0 0 0 0 0 0 0 0 0 1 0 1 2 

Student 
female 8 1 0 7 5 0 0 5 1 3 1 4 0 5 40 

male 14 3 0 9 4 0 0 8 2 2 0 0 0 2 44 

9%

19%

4%

0%

3%

0%

5%

24%

5%

1%

3%

1%
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No formal education

Grade 11 or less

High school graduate
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College Diploma / University Degree
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Services 
female 6 2 2 6 0 0 2 8 0 0 0 1 0 7 34 

male 8 1 0 6 2 0 0 12 1 0 0 0 0 12 42 

Sales 
female 4 5 1 5 1 1 0 7 2 0 1 0 0 4 31 

male 11 3 7 4 5 2 0 3 0 2 0 0 0 6 43 

Agriculture 
female 2 1 1 1 0 1 1 0 0 1 0 0 0 4 12 

male 4 1 4 3 1 5 1 5 1 7 0 3 0 9 44 

Driver 
female 1 0 0 0 0 0 0 0 0 0 0 0 0 0 1 

male 3 4 2 8 12 0 0 13 1 1 2 2 0 5 53 

Teacher 
female 5 2 2 4 3 0 0 4 0 1 1 0 0 0 22 

male 2 2 0 5 6 2 0 8 0 0 1 0 0 1 27 

Health 
Professional 

female 6 3 0 4 2 1 0 3 0 0 0 2 0 1 22 

male 8 2 0 1 0 0 0 2 1 0 0 0 0 1 15 

Business 
female 0 1 0 0 2 0 0 0 0 0 0 0 0 2 5 

male 2 1 0 8 1 1 0 1 1 0 1 0 2 5 23 

 
 

3. CLIENT NEEDS 

A standardized empowerment-oriented case management approach is part of the continuum of care that 
ƛƴŎƭǳŘŜǎ ŘƛŦŦŜǊŜƴǘ ƭŜǾŜƭǎ ƻŦ ǎǳǇǇƻǊǘ ŀƴŘ ƛƴǘŜǊǾŜƴǘƛƻƴǎ ǿƛǘƘƛƴ ǘƘŜ ŎŀǎŜκŎƭƛŜƴǘΩǎ ŦƛǊǎǘ ȅŜŀǊ ƻŦ ŀǊǊƛǾŀƭ ƛƴ /ŀƴŀŘŀΦ 
The primary tool of the case management model in the CSS program includes the Needs Assessment 
Matrix. This tool is administered by Case Workers at different intervals of the CSS service delivery.  The 
assessment provides a comprehensive snapshot of client needs/emergent trends and level of need of CSS 
cases in each CSS community as the client progresses towards self-sufficiency over their time in the 
program. Needs assessments are typically conducted with each CSS case (Head of family, clients in the 
family or single case) and are foundational for the preparation of the family case and/or client settlement 
plans. Multiple needs assessments may be conducted for individual family members if direct support and 
intervention is required based on the unique client needs. 
 
Figure 3.1 below provides a timeframe of when clients receive needs assessments in CSS. The initial 
assessment typically occurs within the first few weeks for clients entering the CSS program and is usually 
completed by the first month of their arrival in Canada.  Re-assessments are provided every 4 months 
after the initial assessment and typically happen at the 4-month, 8-month and 12-month of service in the 
time GAR clients receive CSS services, or, every 4 months until clients are dismissed from the CSS Program. 
As shown below, additional assessments are provided to clients every 4 months until they exit from the 
CSS Program.  
 
Important to note is that throughout this report, the data will show that Saskatoon has not completed 
any assessments. This is because the Saskatoon settlement workers charged with assessments of GARs 
are employed by a second settlement organization in Saskatoon who is not a CSS partner. Our CSS partner, 



13 

 

Global Gathering Place, employs those settlement staff who complete the case management activities, 
referrals, and group orientations for GARs. As such, the data for Saskatoon will only reflect completed 
case management activities, referrals, and group orientations ς and not assessments. 
 
 
Figure 3.1: Needs Assessments Timeline 

 
 
Tables below show the different needs identified for the general case/client and specific sub-health 
needs of all active clients during this reporting period (active refers to clients who received services in 
CSS during this reporting period). These tables include needs assessments that were conducted within 
the reporting period of April 1, 2019 ς March 31, 2020 for all active GAR clients. 

For this reporting period, support with Health need was the top need and reported as a need by 57% of 
clients assessed. Access to Community Services was the second most prevalent need as it was reported 
by 55% of clients assessed in this reporting period. Of clients assessed, 53% indicated Life-skills (activities 
of daily living) as a need, and 48% indicated Education and Training as a need.  
 
Table 3.1: Top Client Needs (April 1, 2019 ς March 31, 2020) 
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%
 

Health (Health/Mental 
Health/Wellbeing) 

97% 48% 27% 54% 34% 85% 58% 65% 43% 25% 15% 36% 81% 57% 

Community Services 82% 31% 37% 47% 41% 44% 70% 73% 32% 53% 67% 46% 87% 55% 

Life Skills (Activities of 
daily living) 

52% 64% 40% 44% 32% 81% 73% 58% 30% 6% 74% 38% 78% 53% 

Education and Training 93% 63% 45% 52% 34% 47% 61% 53% 57% 61% 30% 37% 37% 48% 

Immigration Services 
and Government 
Services 

95% 30% 47% 28% 16% 11% 70% 52% 39% 3% 4% 23% 65% 37% 
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Housing 92% 56% 39% 43% 30% 36% 49% 20% 16% 3% 30% 24% 48% 37% 

Employment 80% 66% 54% 26% 24% 41% 61% 38% 14% 28% 52% 21% 30% 37% 

Food and Clothing 93% 6% 19% 20% 27% 10% 46% 49% 2% 0% 26% 53% 20% 34% 

Learning English (non-
IRCC) 

76% 23% 45% 25% 22% 16% 21% 52% 43% 11% 30% 27% 6% 31% 

Library Resources 54% 3% 26% 15% 24% 32% 27% 51% 32% 6% 0% 9% 36% 28% 

Family Support 57% 9% 25% 16% 13% 14% 36% 21% 43% 25% 44% 11% 6% 18% 

Financial 83% 16% 25% 26% 8% 2% 27% 10% 9% 14% 0% 9% 18% 18% 

Childcare 36% 16% 17% 10% 7% 17% 27% 11% 18% 25% 19% 5% 11% 13% 

Volunteering 48% 30% 12% 15% 4% 18% 39% 9% 18% 0% 41% 2% 8% 13% 

Legal Information and 
Services 

56% 3% 17% 2% 4% 2% 18% 7% 2% 0% 0% 5% 1% 8% 

Accessibility Needs 9% 6% 5% 7% 1% 4% 15% 4% 2% 0% 15% 3% 2% 4% 

Accreditation 25% 8% 0% 0% 2% 2% 3% 5% 0% 0% 11% 2% 1% 4% 

 
 
The following table displays the top needs identified of all assessed youth between the ages of 18 to 24 
across Canada. Amongst the youth population, Education and Training was the top need (reported by 
61%). Other top client needs include life skills (53%) and accessing community services (52%). 
 
Table 3.2: Top Youth (18-24) Client Needs (April 1, 2019 ς March 31, 2020) 
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Education and Training 100% 82% 54% 62% 50% 59% 
100
% 

72% 75% 50% 40% 46% 52% 61% 

Life Skills (Activities of 
daily living) 

57% 73% 31% 37% 29% 87% 57% 64% 42% 10% 60% 38% 75% 53% 

Community Services 86% 18% 38% 38% 39% 37% 71% 72% 17% 30% 50% 50% 86% 52% 

Health (Health/Mental 
Health/Wellbeing) 

98% 27% 21% 39% 16% 83% 43% 58% 25% 20% 20% 41% 70% 52% 

Employment 92% 55% 54% 33% 20% 44% 57% 54% 17% 10% 70% 19% 26% 41% 

Immigration Services 
and Government 
Services 

96% 18% 47% 35% 11% 7% 57% 48% 25% 0% 0% 19% 64% 35% 
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Housing 94% 27% 46% 37% 23% 33% 14% 11% 17% 0% 40% 28% 30% 34% 

Learning English (non-
IRCC) 

77% 9% 43% 16% 20% 13% 43% 59% 50% 0% 30% 37% 9% 32% 

Food and Clothing 96% 0% 15% 20% 29% 10% 14% 39% 0% 0% 20% 58% 15% 31% 

Library Resources 71% 0% 28% 12% 30% 32% 0% 47% 17% 0% 0% 16% 33% 29% 

Financial 84% 0% 22% 36% 9% 3% 14% 13% 0% 0% 0% 11% 9% 19% 

Volunteering 65% 36% 7% 19% 4% 18% 29% 16% 33% 0% 50% 3% 13% 17% 

Family Support 59% 0% 18% 16% 11% 5% 14% 14% 17% 20% 40% 14% 1% 15% 

Legal Information and 
Services 

61% 0% 17% 4% 5% 1% 14% 4% 0% 0% 0% 4% 1% 9% 

Childcare 14% 0% 10% 7% 5% 7% 0% 9% 0% 10% 20% 6% 3% 7% 

Accreditation 35% 27% 0% 0% 2% 2% 0% 9% 0% 0% 0% 3% 1% 5% 

Accessibility Needs 10% 0% 4% 1% 0% 3% 14% 0% 0% 0% 0% 2% 3% 2% 

Other 0% 0% 0% 0% 2% 1% 0% 1% 17% 10% 0% 0% 0% 1% 

 
 
Graph 3.2: Top Youth (18-24) Client Needs (April 1, 2019 ς March 31, 2020) 
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When examining the breakdown of health needs as shown in Table 3.3, the most common health needs 
reported by GAR clients are Physical (55%), Dental (52%), and Vision (43%). 
 
Table 3.3: Top Client - Health Needs (April 1, 2019 ς March 31, 2020) 
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Physical 84% 7% 40% 64% 26% 61% 17% 31% 42% 33% 75% 46% 73% 55% 

Dental 22% 39% 34% 45% 33% 84% 22% 68% 32% 11% 75% 42% 44% 52% 

Vision 15% 19% 28% 33% 37% 76% 39% 54% 11% 0% 75% 32% 38% 43% 

Chronic 19% 71% 25% 9% 13% 45% 0% 11% 26% 33% 0% 6% 36% 24% 

Medication 26% 13% 23% 27% 4% 26% 22% 8% 11% 22% 25% 19% 27% 21% 

Emotional 14% 7% 15% 17% 14% 24% 22% 10% 26% 33% 25% 22% 11% 17% 

Immunization 6% 10% 7% 11% 23% 20% 33% 32% 42% 0% 0% 5% 6% 15% 

Acute 
Condition 

8% 7% 3% 9% 21% 13% 0% 3% 11% 11% 25% 3% 5% 8% 

Medical 
Surveillance 

2% 16% 7% 4% 3% 11% 22% 5% 16% 11% 0% 15% 4% 7% 

Nutritional/Di
etary 

5% 0% 6% 20% 3% 3% 0% 5% 0% 22% 25% 8% 3% 6% 

Pregnancy 2% 0% 3% 9% 10% 9% 11% 5% 0% 22% 0% 2% 5% 6% 

 
 
The following table displays the top health needs identified of all assessed youth between the ages of 18 
and 24 across Canada. Amongst the youth GAR population, the most health needs reported are physical 
(57%), dental (48%), and vision (38%). 
 
Table 3.4: Top Youth (18-24) Client Health Needs (April 1, 2019 ς March 31, 2020) 
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Physical 90% 0% 55% 69% 14% 57% 0% 30% 33% 50% 100% 47% 75% 57% 

Dental 22% 33% 20% 31% 57% 83% 0% 67% 67% 0% 50% 42% 21% 48% 
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Vision 8% 0% 35% 20% 21% 73% 33% 47% 0% 0% 50% 31% 23% 38% 

Medication 24% 0% 25% 17% 7% 17% 33% 4% 0% 0% 50% 20% 17% 16% 

Chronic 14% 0% 35% 6% 0% 28% 0% 18% 0% 0% 0% 0% 10% 15% 

Emotional 8% 0% 10% 20% 21% 18% 33% 14% 0% 0% 0% 24% 6% 15% 

Immunization 2% 33% 0% 6% 50% 14% 67% 7% 67% 0% 0% 2% 2% 9% 

Medical 
Surveillance 

4% 33% 0% 0% 7% 11% 0% 2% 0% 0% 0% 22% 2% 7% 

Acute 
Condition 

6% 0% 5% 6% 7% 14% 0% 2% 0% 0% 50% 4% 0% 7% 

Nutritional/Di
etary 

4% 0% 0% 17% 7% 0% 0% 4% 0% 0% 0% 13% 2% 5% 

Pregnancy 0% 0% 5% 11% 14% 3% 0% 5% 0% 50% 0% 2% 0% 4% 

 
 
Referrals and follow-up activities are documented in each case/client file to ensure progress/efforts are 
recorded in the case/client file and CSS National Database. Table 3.5 shows the top referrals identified for 
all active clients for the April 1, 2019 ς March 31, 2020 reporting period. Referrals for health services are 
the highest at 46%, followed by referrals for Community Services/Social Services at 12%, referrals for 
education and training at 9%. 
 
Table 3.5: Top Client Referrals (April 1, 2019 ς March 31, 2020) 
 

Top Client Referrals (Active Clients) - Referral Topic Percentages of Total Referrals 

Referral Categories 
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Health (Physical/Emotional/Well 
Being) 

97% 46% 5% 23% 62% 16% 90% 18% 90% 24% 36% 46% 

Community Services / Social 
Services 

0% 10% 5% 22% 10% 6% 4% 27% 0% 22% 24% 12% 

Education and Training 0% 6% 31% 11% 2% 13% 3% 9% 0% 7% 17% 9% 

Financial Services 0% 9% 26% 11% 6% 9% 0% 4% 10% 7% 1% 8% 

Immigration and Government 
Services 

0% 3% 6% 9% 6% 11% 0% 7% 0% 14% 7% 6% 

Food and Clothing 0% 3% 0% 5% 5% 18% 0% 11% 0% 8% 6% 5% 
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Life Skills (Activities of daily living) 0% 8% 6% 1% 0% 14% 0% 10% 0% 8% 4% 5% 

Housing 2% 7% 5% 7% 4% 0% 0% 5% 0% 2% 3% 3% 

Employment 0% 4% 11% 1% 2% 6% 1% 4% 0% 3% 1% 3% 

Language Training 0% 2% 1% 7% 3% 4% 0% 3% 0% 1% 0% 2% 

Legal Services 0% 0% 4% 2% 0% 0% 0% 1% 0% 1% 0% 1% 

Library Resources 0% 0% 0% 0% 1% 3% 1% 1% 0% 0% 1% 1% 

Childcare 1% 1% 1% 1% 0% 0% 0% 0% 0% 0% 0% 0% 

Accreditation 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 

 
 
Table 3.6 shows the top referrals identified for all active youth (13-24) clients for the April 1, 2019 ς March 
31, 2020 reporting period. Referrals for health services are the highest at 42%, followed by referrals for 
community services/social services at 13%, and referrals to for education and training at 11%. 
 
Table 3.6: Top Client Youth (13-24) Referrals (April 1, 2019 ς March 31, 2020) 
 

Top Youth (13-24) Client Referrals (Active Clients) 

Referral 
Categories 
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Health (Physical/Emotional/Well Being) 98% 53% 2% 21% 58% 90% 23% 17% 26% 35% 42% 

Community Services / Social Services 0% 6% 2% 23% 8% 5% 15% 30% 20% 22% 13% 

Education and Training 0% 2% 42% 12% 3% 2% 15% 10% 8% 18% 11% 

Financial Services 0% 8% 32% 10% 6% 0% 8% 4% 7% 1% 8% 

Food and Clothing 0% 4% 0% 5% 7% 0% 15% 11% 10% 6% 6% 

Life Skills (Activities of daily living) 0% 13% 2% 1% 0% 0% 15% 9% 8% 4% 5% 

Immigration and Government Services 0% 0% 4% 11% 8% 0% 0% 6% 13% 7% 5% 

Employment 0% 9% 11% 2% 2% 1% 0% 5% 3% 3% 4% 

Housing 2% 2% 0% 6% 3% 0% 0% 4% 2% 4% 2% 

Language Training 0% 4% 2% 7% 3% 0% 0% 3% 3% 0% 2% 
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Library Resources 0% 0% 0% 0% 1% 1% 8% 1% 0% 1% 1% 

Legal Services 0% 0% 2% 1% 0% 0% 0% 1% 1% 0% 0% 

Childcare 0% 0% 2% 0% 0% 0% 0% 0% 0% 0% 0% 

 
 

4. OUTPUTS  

 
The following tables present the outputs across Canada for the 2019/2020 fiscal year. 
 
Table 4.1 displays the average caseload per Case Worker at each Site across Canada. Due to hiring and 
administrative processes, there is no definite notion of start dates for new staff, which may impact this 
information slightly.  
 
Table 4.1: Average Caseload per Case Worker comparative across Canada (Active Cases)  

 

Caseload Status (Active Cases) 
Comparative of CSS Sites 

Site Name Single Cases Family Cases Totals 

Calgary 10 7 17 

Fredericton 13 11 24 

Halifax 19 26 45 

Hamilton 22 22 44 

Kitchener 15 23 38 

London 23 21 43 

Moncton 4 5 9 

Ottawa 23 18 41 

Regina 6 6 11 

Saskatoon 12 18 29 

St. John's 8 7 15 

Thunder Bay 11 5 16 

Toronto 29 20 48 

Windsor 24 32 57 

Average: 15 16 31 
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The following table provides the number of outputs for each output type. 
   
Table 4.2: Summary of Outputs 

Site Name 
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# of Active 
Clients (at least 
one day) 

749 263 951 967 860 1210 180 1022 243 382 342 192 1324 941 9626 

# of Active Cases 
(at least one day) 

298 95 321 348 270 431 57 405 66 117 137 94 632 283 3554 

# of New Clients 544 176 432 553 413 547 81 559 121 158 189 127 584 544 5028 

# of New Cases 233 68 137 202 117 190 24 211 30 32 83 64 286 149 1826 

# of Dismissed 
Clients 

19 56 127 413 366 592 82 435 0 54 3 45 632 341 3165 

# of Dismissed 
Cases 

8 21 63 152 130 221 28 184 0 15 3 27 295 116 1263 

# of Returning 
Clients 

205 87 519 414 447 663 99 463 122 224 153 65 740 397 4598 

# of Returning 
Cases 

65 27 184 146 153 241 33 194 36 85 54 30 346 134 1728 

# of Assessments 
Provided 
(Individuals) 

518 140 501 940 337 746 79 824 67 0 193 32 458 668 5503 

# of Clients 
Assessed 

423 119 402 672 296 628 56 657 60 0 111 21 431 524 4400 

# of Case 
Management 
Activities 
provided 
(Individuals) 

9203 1066 4161 15673 3762 10065 1379 16620 0 4234 1887 231 4551 19018 91850 

# of Clients 
received Case 
Management 
Activities 

638 209 516 950 559 969 105 925 0 318 214 59 764 881 7107 

# of Referrals 
(Active) 

0 366 243 2757 2128 2874 94 7148 1 185 0 10 2781 8371 26958 

# of Clients 
Referred 

0 128 54 612 501 756 28 855 1 93 0 8 514 850 4400 

 
Sites are still responsible for active clients from previous years (not just new incoming clients). 
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The following table displays the number of workshops and number of clients who attended the 
workshops, conducted by type, within this reporting period for each sites. A total of 393 workshops 
were completed with a total attendance of 1184 clients in the CSS program across Canada.  
 
Table 4.3: Number of Workshops per type 
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Settlement & 
Orientation 

88 576 2 23 0 0 19 100 0 0 1 11 27 307 0 0 0 0 0 0 

Health 
(Physical/ment
al) 

72 709 2 54 1 5 14 63 0 0 0 0 2 18 0 0 0 0 5 12 

Financial 
Matters 

15 66 5 47 0 0 16 74 1 3 1 3 13 185 0 0 0 0 2 25 

Canadian Law 
and Justice 

8 42 7 54 0 0 1 6 0 0 0 0 5 85 0 0 0 0 2 17 

Housing 22 92 1 17 0 0 1 2 0 0 0 0 2 17 0 0 0 0 5 60 

Parenting 0 0 2 8 0 0 0 0 0 0 0 0 3 34 0 0 0 0 8 111 

Recreation 1 4 1 24 4 96 0 0 1 8 0 0 1 6 0 0 0 0 1 11 

Employment 0 0 3 44 0 0 0 0 0 0 0 0 3 33 0 0 0 0 5 43 

Education 0 0 0 0 0 0 13 52 0 0 0 0 5 45 0 0 0 0 0 0 

Sponsorship 0 0 0 0 0 0 0 0 0 0 0 0 2 24 0 0 0 0 0 0 

 
 
The following table provides the percentage of contact methods used to interact with clients. On 
average across Canada, 39% of the case management activities were conducted outside the office as 
shown in Table 4.4; specifically arranging home visits (16%), accompanying clients (11%) and medical 
visits (5%). Internal office activities such as follow-up phone calls, case conferencing, and meetings with 
clients at the office count for 55% of all case management activities on average for all Sites. (6%) of the 
case management activities were conducted via electronic methods such as Emails, faxes and social 
media. 
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Table 4.4: Percentage of Contact Methods used in Daily Client Interactions 
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Inside Office 
Activities 

71% 38% 60% 40% 44% 78% 29% 62% 8% 37% 70% 27% 68% 55% 

Phone 26% 20% 19% 37% 23% 46% 17% 47% 7% 16% 26% 19% 50% 27% 

Meet at Agency 45% 18% 41% 3% 21% 33% 12% 15% 1% 21% 44% 8% 19% 22% 

Case conferencing 5% 3% 10% 2% 4% 2% 7% 1% 1% 35% 15% 0% 1% 7% 

Outside Office 
Activities 

27% 60% 33% 56% 47% 16% 66% 20% 92% 58% 30% 72% 18% 39% 

Accompanying 
Client 

17% 11% 6% 9% 14% 2% 23% 7% 25% 4% 8% 10% 3% 11% 

Home Visits 4% 10% 14% 27% 11% 9% 16% 11% 29% 14% 0% 33% 10% 16% 

Medical Visit 1% 36% 1% 1% 9% 2% 2% 0% 34% 1% 7% 3% 2% 8% 

In-Community Visit 0% 0% 3% 16% 4% 1% 4% 1% 1% 4% 0% 25% 0% 5% 

Visit at reception 
house/Hotel 

0% 0% 0% 1% 3% 0% 14% 0% 1% 0% 0% 0% 1% 2% 

Electronic Methods 2% 2% 6% 4% 10% 5% 5% 18% 0% 6% 0% 1% 14% 6% 

Email 2% 2% 6% 3% 8% 4% 4% 10% 0% 5% 0% 1% 14% 5% 

Fax 0% 0% 1% 0% 0% 1% 0% 0% 0% 1% 0% 0% 1% 0% 

Social Media 0% 0% 0% 0% 1% 1% 1% 7% 0% 0% 0% 0% 0% 1% 

 
 
To support clients to meet their needs identified through data collected above, Case Workers track the 
activities and services provided to clients that address those settlement needs. A total of 6,771 clients 
received services in the 2019-2020 fiscal year. Clients may receive the same service from their Case 
Worker more than once and Case Workers may serve more than one client for each activity. The table 
below displays a breakdown of the number of clients that received services and activities in each area of 
settlement. 
 
Table 4.5: Case Management Activities ς Client Service Count 
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HEALTH 488 146 382 842 492 905 77 787 207 117 45 527 827 5842 

LIFE SKILLS 459 110 386 744 224 854 100 867 186 68 41 625 781 5445 

SOCIAL SUPPORT AND 
COMMUNITY 
CONNECTIONS 

382 73 344 731 332 354 67 829 165 115 13 397 800 4602 
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MONEY AND FINANCES 407 77 447 700 250 203 63 741 37 144 20 343 746 4178 

HOUSING 384 60 356 770 250 234 59 731 15 89 16 301 784 4049 

EDUCATION 397 76 264 518 193 245 20 659 27 82 14 265 748 3508 

LANGUAGE SKILLS 294 16 308 580 149 250 33 631 29 66 5 280 604 3245 

OVERVIEW OF CANADA 221 15 203 407 22 333 31 410 0 93 10 163 474 2382 

EMPLOYMENT 121 25 225 240 158 117 12 407 0 68 16 132 472 1993 

CANADIAN LAW AND 
JUSTICE 

165 25 189 221 49 176 28 283 1 48 4 174 289 1652 

BECOMING A CANADIAN 
CITIZEN 

44 0 57 46 33 142 11 71 0 63 0 66 210 743 

 
 
The table below demonstrates the frequency of services provided to clients (individuals) for each topic 
and specific activity/service.  A total of 91,850 case management activities were provided in the 2019-
2020 fiscal year. Clients may receive the same service from their Case Worker more than once. The 
table below displays the frequency of services provided to clients conducted by Case Workers. 
 
Table 4.6: Case Management Activities ς Frequency of Services 
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Sum 

HEALTH 2580 582 1229 6415 2311 9416 224 5019 1925 546 80 2293 10311 42931 

LIFE SKILLS 2996 157 1923 4858 471 7672 843 11983 1378 155 82 2887 4681 40086 

SOCIAL SUPPORT AND 
COMMUNITY 
CONNECTIONS 

1005 103 1256 3085 1052 1034 186 8019 360 535 20 889 6205 23749 

MONEY AND FINANCES 2881 111 2263 4363 412 337 233 4089 65 544 34 1139 2668 19139 

HOUSING 2123 109 1296 3471 662 373 253 2954 21 270 39 701 4691 16963 

EDUCATION 1161 106 760 1313 320 323 25 2139 48 218 17 502 3383 10315 

LANGUAGE SKILLS 667 16 873 2306 252 385 98 1634 46 136 7 475 1605 8500 

OVERVIEW OF CANADA 358 15 829 2364 26 1601 59 731 0 502 10 522 1462 8479 

EMPLOYMENT 172 31 732 641 267 139 31 1152 0 171 43 171 1042 4592 

CANADIAN LAW AND 
JUSTICE 

550 33 401 462 54 480 28 520 1 104 5 412 493 3543 

BECOMING A CANADIAN 
CITIZEN 

55 0 68 75 51 162 12 104 0 153 0 77 214 971 
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5. PROGRAM OUTCOMES  

 
Client Needs Assessment Matrix Survey Results 
 
In Q1 of 2016/2017 the Needs Assessment Matrix tool was launched. This tool enhances the needs 
assessment framework used in CSS to measure client needs and outcomes. This tool is used to measure 
ŎƭƛŜƴǘǎΩ ƭŜǾŜƭ ƻŦ ƴŜŜŘ ŀƴŘ ǘƘŜƛǊ ǇǊƻƎǊŜǎǎ ǘƘǊƻǳƎƘƻǳǘ ǘƘŜƛǊ ŦƛǊǎǘ ȅŜŀǊ ƛƴ /ŀƴŀŘŀΦ /ƭƛŜƴǘǎ ŀǊŜ ŀŘƳƛƴƛǎǘŜǊŜŘ ǘƘŜ 
Needs Assessment Matrix at program intake and every 4 months until they exit from the CSS program. 
Needs assessments are coƴŘǳŎǘŜŘ ƛƴ ǘƘŜ /ŀǎŜ ²ƻǊƪŜǊΩǎ ƻŦŦƛŎŜΣ ŀǘ ŀ ŎƭƛŜƴǘΩǎ ƘƻƳŜ ŘǳǊƛƴƎ ŀ ƘƻƳŜ Ǿƛǎƛǘ ƻǊ 
at another convenient location.  Data collected from completed assessments allows staff to identify areas 
ƻŦ ǇǊƻƎǊŜǎǎ όŀŎƘƛŜǾŜƳŜƴǘǎκǊŜǎǳƭǘǎύ ŀǎ ǿŜƭƭ ŀǎ ŀ ŎƭƛŜƴǘΩǎ ŀōƛƭƛǘȅ ǘƻ ŀŎŎess essential and other services they 
require in their first year in Canada. This needs assessment acts as a Settlement Plan as it is used every 4 
months to check-in with the client, identify areas the client requires support with, and provides support 
to Case Workers to identify necessary follow-up services required to meet the needs of the client.  
 
The Needs Assessment Matrix tool contains 8 topics of focus, known as Factors of Settlement. Each Factor 
of Settlement contains a number of indicators that arŜ ǳǎŜŘ ǘƻ ƳŜŀǎǳǊŜ ǘƘŜ ŎƭƛŜƴǘΩǎ ƭŜǾŜƭ ƻŦ ƴŜŜŘ ƛƴ ǘƘŀǘ 
area of focus. Each indicator has been transformed into a multiple-choice question that is asked to the 
client with answers weighted between 1 and 3. Answers that indicate the client does not require support 
with accessing services related to that need are assigned a weight of 1, whereas, answers that indicate 
the client does require support with accessing services related to that need are assigned a weight of 3. 
The average weights of all the answers in the area of focus that are relevant to the client are used to 
ŘŜǘŜǊƳƛƴŜ ǘƘŜ ŎƭƛŜƴǘΩǎ CŀŎǘƻǊ ƻŦ {ŜǘǘƭŜƳŜƴǘ ǎŎƻǊŜΦ ¢ƘŜ ŎƭƛŜƴǘΩǎ ƻǾŜǊŀƭƭ ƭŜǾŜƭ ƻŦ ƴŜŜŘ ƛǎ ŘŜǘŜǊƳƛƴŜŘ ōȅ 
calculating the average score of all the Factors of Settlements.   
 
The tables below show preliminary data collected after the launch of the tool during the April 1, 2019 ς 
March 31, 2020 reporting period. An initial needs assessment (A1) is administered to clients at program 
intake, typically occurring within the first few weeks for clients entering the CSS program and is usually 
completed by the first month of their arrival in Canada. Re-assessments are provided to clients every 4 
months after the initial assessment and typically happen at the 4th-month (A2), 8th-month (A3) and 12th-
month (A4) of service in the time GAR clients receive CSS services, or, every 4 months until clients are 
dismissed from the CSS Program. Additional assessments are provided to clients every 4 months that 
continue to receive services past 12 months (i.e. A5 at 16 months, A6 at 20 months, etc.). A total of 4,071 
clients were assessed during this reporting period (April 1, 2019 ς March 31, 2020) encompassing clients 
at different points during their year of service in CSS.   
 
Clients entering the CSS program have varying levels of need. Using the results collected from the Needs 
Assessment Matrix, Graph 5.1 displays the percentage of clients in each level of need category collected 
from their initial needs assessment. 68% of clients in CSS were considered high needs or having very 
complex/high needs. 23% of clients in CSS were considered having moderate needs, 8% were considered 
having moderate to low needs, and only 1% of clients assessed were considered low needs.  
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Graph 5.1: Level of Need at Initial Assessment (A1) - Active Clients (18+) (April 1, 2019 ς March 31, 
2020) 

 
 
 
The level of need scores fluctuate throughout the year and decline overtime as GAR clients in CSS settle 
in their communities, gain better knowledge and understanding of community services and are able to 
access those services independently. As shown below in Table 5.1 and Graph 5.2, the needs of GAR clients 
drastically change overtime. The most significant change happens within the first four months upon 
enrollment into the CSS program. The average score of all clients moves from high needs (2.32) to 
moderateςto-low needs (1.52) over the course of the year from A1 to A4.  

 
  Table 5.1: Average Level of Need Scores Overtime ς Active Clients (18+) (April 1, 2019 ς March 31,   
2020) 
 
 

Assessment Identifier A1 A2 A3 A4 

Average Overall Level of Need score 2.32 1.75 1.63 1.52 

Number of Assessments 1996 1357 967 926 
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Graph 5.2: Average Level of Need Scores Overtime - Active Clients (18+) (April 1, 2019 ς March 31, 
2020) 

 
 
 
The Factors of Settlement Scores change overtime as clients become familiar with accessing these services 
and connect to them independently. As show in Table 5.2 and Graph 5.3.1 and 5.3.2 below, the factors of 
settlement that clients display the highest needs in their initial needs assessments (A1) include education 
& training/employment, language, life skills, and physical & emotional health. The average scores of these 
factors of settlement display the most significant changes overtime as these scores, on average, move 
from very high needs to moderate needs over the course of the year.  
 
 Table 5.2: Average Factor of Settlement Scores Overtime - Active Clients (18+) (April 1, 2019 ς March   
31, 2020) 

Factor of Settlement Scores A1 A2 A3 A4 

EDUCATION & TRAINING/EMPLOYMENT 2.9 2.5 2.4 2.2 

LANGUAGE 2.5 2.2 2.2 2.2 

LIFE SKILLS 2.3 1.6 1.4 1.3 

Physical & Emotional Health   2.2 1.9 1.8 1.7 

SOCIAL SUPPORT & COMMUNITY CONNECTIONS 2.2 1.9 1.9 1.8 

CHILDCARE/EDUCATION OF SCHOOL-AGED 
CHILDREN 

2.3 1.6 1.4 1.4 

HOUSING AND SECURITY 1.8 1.4 1.3 1.3 
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Graph 5.2.1: Average Factor Settlement Scores Overtime - Active Clients (18+) (April 1, 2019 ς 
March 31, 2020) 

 

 
 
 
The chart below identifies education and employment status of GARs at A4 ς after one year with CSS. At 
the time of final assessment, 89% of GARs have received language assessment, 67% were attending 
language classes, 13% were attending school other than language classes (adult high school, 
apprenticeship, college, job training/pre-employment), 9% were employed part-time, and 5% were 
employed full-time. 
 
Graph 5.3: Employment & Education Status at A4 (18+) (April 1, 2019 ς March 31, 2020) 
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